
 
Business Plan: Teen Treasures Handmade Jewelry 

1. Executive Summary: Teen Treasures Handmade Jewelry is a small business venture founded 
by [Your Name], a passionate teenager with a flair for creativity and design. Our mission is to 
oƯer unique and stylish handmade jewelry pieces that resonate with teens and young adults, 
empowering them to express their individuality and style. With a focus on quality craftsmanship, 
aƯordability, and personalized customer service, Teen Treasures aims to become a go-to 
destination for trendy and aƯordable jewelry among the teenage demographic. 

2. Business Description: Teen Treasures Handmade Jewelry will operate as a sole 
proprietorship based in [Your City], [Your Country]. The business will specialize in creating 
handmade jewelry pieces, including earrings, necklaces, bracelets, and rings, using a variety of 
materials such as beads, charms, and semi-precious stones. Our target market includes 
teenage girls and young women aged 13-25 who are fashion-conscious, value uniqueness, and 
seek aƯordable yet stylish accessories to complement their outfits. 

3. Market Analysis: The teenage jewelry market is a niche yet lucrative segment with a growing 
demand for unique, handmade accessories. Teens and young adults are increasingly gravitating 
towards personalized and artisanal products that reflect their individuality and style 
preferences. With the rise of social media and influencer culture, there's a significant 
opportunity to reach and engage with our target audience through platforms like Instagram, 
TikTok, and Pinterest. 

4. Marketing and Sales Strategy: Our marketing approach will focus on building brand 
awareness, engaging with our target audience, and driving traƯic to our online store through 
social media marketing, influencer partnerships, and targeted advertising. We will leverage 
platforms like Instagram and TikTok to showcase our products, share behind-the-scenes 
content, and interact with our followers. Additionally, we will participate in local craft fairs, 
markets, and pop-up events to showcase our jewelry and connect with potential customers in 
person. 

5. Operations Plan: Teen Treasures Handmade Jewelry will operate as a home-based business, 
with [Your Name] responsible for designing, creating, and packaging the jewelry pieces. We will 
source high-quality materials from reputable suppliers to ensure the durability and aesthetic 
appeal of our products. Orders will be fulfilled and shipped directly from our home studio, with 
a focus on prompt and reliable customer service to ensure a positive shopping experience for 
our customers. 

6. Financial Plan: Startup costs for Teen Treasures Handmade Jewelry are estimated at £500, 
including expenses for materials, packaging, website hosting, and marketing materials. 
Revenue projections for the first year are £5,000, based on an average order value of £20 and 
projected sales of 250 units. We anticipate generating revenue primarily through online sales via 
our website and social media channels. Profit margins are expected to be approximately 50%, 
with potential for growth as the business scales. 

7. Risk Management: Risks facing Teen Treasures Handmade Jewelry include competition from 
other jewelry brands, fluctuations in consumer preferences and trends, and challenges 
associated with marketing and customer acquisition. Mitigation strategies include 
diƯerentiation through unique designs, targeted marketing eƯorts, and ongoing customer 
engagement and feedback to inform product development and marketing strategies. 



8. Appendix: 

 Samples of jewelry designs and product photos. 

 Social media content calendar and marketing plan. 

 Budget and financial projections for the first year of operation. 

 Legal documents such as business licenses and permits (if applicable). 

Teen Treasures Handmade Jewelry is poised to become a successful small business venture, 
oƯering stylish and aƯordable jewelry options for teens and young adults. With a focus on 
creativity, quality, and customer satisfaction, we are confident in our ability to carve out a niche 
in the competitive jewelry market and achieve our business goals. 

 


